IMPACT: International Journal of Research in @

Humanities, Arts and Literature (IMPACT: IJRHAL) ST ]
ISSN (P): 2347-4564; ISSN (E): 2321-8878 LU 2
Vol. 7, Issue 1, Jan 2019, 47-56

© Impact Journals

A STUDY ON CUSTOMER PREFERENCE TOWARDS HEAVY COMMER CIAL VEHICLE
WITH REFERENCE TO ASHOK LEYLAND

Hitler .S'& R. Hari Das?
'Research Scholar, Periyar University, Salem, Téxaitiu, India

2Assistant Professor & Head, Department of Busifelsinistration, Government Arts College, Sathyanatamg, Tamil Nadu, India

Received:23 Dec 2018 Accepted: 29 Dec 2018 Published: 09 Jan 2019

ABSTRACT

The fundamental goal of this study is to decidecttgtomer preference when purchasing Heavy comaiéfehicle
with different qualities like Mileage, Performan&zgrviceability, Resale value, Availability of exprarts, Comfort, Technol-
ogy, Discounts, Down Payment and to know whichefbove attributes compliment more to build tfiersfof the company.
The duration of his study was between the montt&ebfuary — March 2018. The investigation dependsessential in-
formation that was gathered from respondents usialf- structured questionnaire. Buyers of Heavy @unrctial Vehicles
in the Hosur city were incorporated for this stu@mple Random Sampling method is adopted and dgf®ndents were
incorporated for this study. The information waamined utilizing percentage analysis, Correlatioralysis and Regression
analysis. The outcome uncovered that the custoneéenence affects the traits that construct trusekpanding company
sales. It has been discovered that the variables $tacking capacity, Performance Safety, ResaleeV&erviceability,

Warranty plays very important role in preferencale Heavy commercial Vehicle.
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